CASO 02 — DATA MINING

IT at work
DATA MINING POWERS WAL-MART
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The systems house data on point of sale, inventory,
products in transit, market statistics, customer demo-
graphics, finance, product returns, and supplier perfor-
mance. The data are used for three broad areas of decision
support: analyzing trends, managing inventory, and un-
derstanding customers. What emerges are personahty'
traits” for each of Wal-Mart’s 3,000 or so outlets, which
Wal-Mart managers can use to determine product mix amim’

inventory levels for each store.
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